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Abstract
The paper aims to study about the SHGs functioning in 
Dhramavaram, C.K.Palli of Anatapur District .Even though 
Anatapur is considered as drought prone area the level of 
participation of women in entrepreneurial activities is more. 
The basic occupation of the district is agriculture, the district is 
also famous for weaving of sarees. The women in rural areas are 
showing interest to become entrepreneurs because there is lot 
of financial facilities from the SHGs. SHGs are self-governed 
with decisions about production and marketing taken collectively, 
although the group leader is responsible for identifying potential 
marketing centers and consumer in formal groupss. Informal 
groups empower rural women to manage rural industries and 
make decisions collectively for their common economic interests. 
The encouragement of women towards entrepreneurship leads 
to the development of the nation as they constitute half of the 
population. The study reveals the reasons for which they wanted to 
become entrepreneurs, the problems faced by them in the context 
of carrying out the entrepreneurial activities and suggestions to 
overcome the problems.

Keywords
Entrepreneurship ,Women Entrepreneurship, Self Help Groups

I. Introduction
The word ‘entrepreneur’ has been taken from the French language 
where it cradled and originally meant to designate an organizer 
of musical or other entertainments. Oxford English Dictionary 
(in1897) also defined an entrepreneur in similar way as “the 
director or a manager of a public musical institution, one who 
‘gets-up’ entertainment, especially musical performance”. In the 
early 16th century, it was applied to those who were engaged in 
military expeditions. It was extended to cover civil engineering 
activities such as construction and fortification in the 17th century. 
It was only in the beginning of the 18th century that the word was 
used to refer to economic aspects.The educated women do not want 
to limit their lives in the four walls of the house. They demand 
equal respect from their partners. However, Indian women have 
to go a long way to achieve equal rights and position because 
traditions are deep rooted in Indian society where the sociological 
set up has been a male dominated one. Women are considered 
as weaker sex and always made to depend on men folk in their 
family and outside, throughout their life. The Indian culture made 
them only subordinates and executors of the decisions made by 
other male members, in the basic family structure. While at least 
half the brainpower on earth belongs to women, women remain 
perhaps the world‘s most underutilized resource. Despite all 
the social hurdles, India is brimming with the success stories of 
women. She has competed with man and successfully stood up 
with him in every walk of life and business is no exception for 
this. These women leaders are assertive, persuasive and willing to 
take risks. They managed to survive and succeed in this cut throat 
competition with their hard work, diligence and perseverance. 
Ability to learn quickly from her abilities, her persuasiveness, open 
style of problem solving, willingness to take risks and chances, 

ability to motivate people, knowing how to win and lose gracefully 
are the strengths of the Indian women entrepreneurThe origin of 
SHGs is from the brainchild of Grameen Bank of Bangladesh, 
which was founded by Mohammed Yunus. SHGs were started and 
formed in 1975. In India NABARD had initiated in 1986-87. But 
the real effort was taken in 1991-92 from the linkage of SHGs 
with the banks. A SHG is a small economically homogeneous 
affinity group of the rural poor voluntarily coming together to 
save small amount regularly, which are deposited in a common 
fund to meet members emergency needs and to provide collateral 
free loans decided by the group SHGs are working in democratic 
manner. The upper limit of members in a group is restricted to 
20. Among them a member is selected as an ‘animator’ and two 
members are selected as the representatives. The animator is 
selected for the period of two years. The group members meet 
every week. They discuss about the group savings, rotation of 
sangha funds, bank loan, repayment of loan, social and community 
action programmes.

Self Help Group and Entrepreneurship
Self help group and entrepreneurship are very much linked 
together, self help group draws mainly from the motivation and 
built confidence as being the part of the group. The entrepreneurship 
development is directly linked to the creation of the Self Help Group. 
The successful creation of the SHG eventually bolsters women 
to take initiative of an entrepreneur. Woman, while being in the 
family and limiting self from interacting with the large world and 
so with opportunities, are being provided with the financial, social 
and economic support from the group of self help, if not family. 
Virtual presence of the other group members help woman to come 
out of the gender segregated patriarchal walls of limitation. The 
outside world does provide an industrial climate to women where 
they can assert for self and start venture of their choice. The support 
of SHG also ensures the financial backing from the group and bank 
with which the SHG was associated with. Also on the other hand, 
the state and central government also plan for the upliftment of 
the processes of equitable economic development which can be 
gained through the active participation of women in either already 
job places for creating job for self and others. Hence, the plans 
of the state government for microfinance and other initiation for 
creating an atmosphere for the development empower women to 
take part in the initiatives of entrepreneurship.

Review of Literature 
Self Help Groups are institutions of the women empowerment. 
Though they are spread all over the country but in Andhra Pradesh, 
these were formed under an experiment in rural development 
with the special focus on women empowerment. Galab and 
Rao (2007) assess the SHGs and found that the creation of such 
models of empowerment includes poorest of poor (like specially 
displaced persons, migrant agricultural labour). While within the 
gambit of organization in the large and small groups, Sangeeta 
Purushothaman (2007) concludes that it is better to organize grass 
root women’s organization in order to help them to develop to 
negotiate development issues affecting them with the political 
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class at the regional and state level. The another level of analysis 
of the state and central government in the promotion of such 
an organization of the women that promotes entrepreneurship 
development is studied by Seth (2001) and Verma (2007) also 
emphasizes the need of overhaul of existing structure and 
processes of empowerment and direct involvement of feminists 
in the programs and policies of development. 

Need for the Study
Most of the entrepreneurs in the sample selected mandals are 
uneducated .the sample selected mandals are Dharmavaram 
and C.K.Palli Even though the women are uneducated they are 
showing interest to become entrepreneurs because of availability 
of financial support from the SHGs,Government schemes are 
more. Among the selected mandals Dharmavaram is famous 
for weaving of sarees, C.K.Palli is famous for trading activities 
businesses In present study is focused to know about the factors 
responsible to become women entrepreneurs.

Objectives of the Study
The study was planned with the following objectives: 

To evaluate the factors responsible for encouraging women 1. 
to become entrepreneurs 
To understand the problems and prospectus encountered by 2. 
women 
To suggest suitable measures for strengthening women 3. 
entrepreneurs

Methodology
The study is undertaken in the rural areas of Anatapur district. 
Dharmavaram &   C.K.Palli  were selected from Anatapur district 
for the present study. Both primary and secondary data were used 
to gather information. Primary data is enumerated from a field 
survey in the study region. Secondary data is collected from 
NGOs’ reports and other documents  from DRDA, Government 
reports for the study . Convenience sampling is used for selection 
of groups. Due to the members are large in each group sample 
respondents were randomly selected for data collection. 100 SHG 
group members have been selected for the data collection  from 
two areas of the Anantapur District. To draw the meaningful results 
statistical tools like tables, graphs, percentages and correlation 
were used.

Reasons For Becoming Women Entrepreneurs 
The glass ceilings are shattered and women are found indulged in 
every line of business. The entry of women into business in India is 
traced out as an extension of their kitchen activities, mainly 3P‘s, 
Pickle, Powder and Pappas. But with the spread of education and 
passage of time women started shifting from 3P‘s to modern 3E‘s 
i.e., Energy, Electronics and Engineering. Skill, knowledge and 
adaptability in business are the main reasons for women to emerge 
into business ventures. Women Entrepreneur is a person who 
accepts challenging role to meet her personal needs and become 
economically independent. A strong desire to do something positive 
is an inbuilt quality of entrepreneurial women, who is capable of 
contributing values in both family and social life. With the advent 
of media, women are aware of their own traits, rights and also the 
work situations. The challenges and opportunities provided to the 
women of digital era are growing rapidly that the job seekers are 
turning into job creators and are flourishing as designers; interoir 
decorators, exporters, publishers, garment manufacturers and still 
exploring new avenues of economic participation. The following 

are the reasons to women becoming entrepreneurs 
Innovative thinking• 
Education and qualification• 
Self identity and social status• 
Employment to others • 
Role model to others• 
Government programmes and policies• 
Support of family members• 
Need for additional income• 
Family occupation• 
Economically independent• 
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Problems Faced by Women Entrepreneurs
Basic problems faced by women entrepreneurs are listed below:

Male dominated society• 
Mobility• 
Lack of financial support• 
Low risk bearing capacity• 
Marketing problems• 
Family tie ups• 
Low faith of creditors• 
Credit worthiness• 
Limited managerial ability • 
Lack of education • 
Lack of self confidence • 
Obsolescence of technology & resulting increase in cost of • 
production 
Lack of entrepreneurial aptitude • 
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Age Group of Women Entrepreneurs in Dharmavaram & C.K.Palli.
Table 1:

Age (in years)
Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

21-30 22 22 35 35
31- 40 48 48 15 15
41- 50 20 20 20 20
Above 50 10 10 30 30
Total 100 100 100 100

Inference:
Most of the women entrepreneurs belong to the age of 31-40 in Dharmavaram, where as in C.K.Palli it is 21-30.

Educational Qualifications of Women Entrepreneurs in Dharmavaram & C.K.Palli
Table 2:

Educational qualification
Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

Illiterate 39 39 41 41
School level 24 24 22 22
Graduate 19 19 20 20
Post graduate 18 18 17 17
Total 100 100 100 100

Inference:
In both the selected sample mandals the women entrepreneurs are illiterate.

Marital Status of Women Entrepreneurs in Dharmavaram & C.K.Palli
Table 3:

Marital status
Dharmavaram C.K.Palli

Respondents Percentage Respondents Percentage

Unmarried 10 10 25 25

Married 20 20 40 40

Separated/Divorced 45 45 20 20

Widowed 25 25 15 15

Total 100 100 100 100

Inference:
Separated/Divorced women of Dharmavaram are showing to become as entrepreneurs but, in C.KPalli the women entrepreneurs 
are Married

Annual Income of Women Entrepreneurs in Dharmavaram & C.K.Palli
Table 4:

Annual income
Dharmavaram C.K.Palli

Respondents Percentage Respondents Percentage

Lessthan 20000 15 15 52 52

20000-25000 53 53 20 20

25000-50000 24 24 15 15

50000-100000 08 08 13 13

Total 100 100 100 100

Correlation value= -0.18107
The annual income range is more in Dharmavaram compared to C.K.Palli . The correlation value between the two mandals is -0.18107 
it means that there is a high degree of negative correlation exists between the income level of two sample selected mandals
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Family Structure of Women Entrepreneurs in Dharmavaram & C.K.Palli
Table 5:

Family structure

Dharmavaram C.K.Palli

Respondents Percentage Respondents Percentage

Joint 15 15 20 20
Nuclear 85 85 80 80
Total 100 100 100 100

Inference:
In both the mandals women entrepreneurs prefer to live in nuclear family.

Reasons to Start Entrepreneurship by the Female in Dharmavaram & C.K.Palli
Table 6:

Reasons
Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

Additional income 15 15 20 20
Family Responsibility 40 40 30 30
Hereditary 11 11 12 12
For leisure time 10 10 18 18
Death of Husband 14 14 20 20
Total 100 100 100 100

Inference:
In both the selected sample mandals the reason for becoming as women entrepreneurs is their family responsibility.

Motivators in Starting the Business in Dharmavaram & C.K.Palli
Table 7:

Motivators
Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

Family members 26 26 26 26
Relatives/Friends 64 64 56 56
By yourself 10 10 18 18
Total 100 100 100 100

Inference:
Relatives/Friends are basic motivators in both mandals for women becoming as entrepreneurs

Problems Faced by Women Entrepreneurs in Dharmavaram & C.K.Palli
Table 8: 

Marketing problems
Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

Competitive price 10 10 09 09
Lackof advertisement 11 11 10 10
Sudden change in prices 05 05 09 09
Problem of finance 19 19 20 20
Mobility 10 10 08 08
Family ties 07 07 10 10
Male ego 15 15 12 12
Low risk bearing capacity 22 22 15 15
Resource problem 26 26 17 17
Total 100 100 100 100

Correlation value = 0.838101
Inference:
The major problem faced by the women entrepreneurs in Dharmavaram mandal is Resource Problem whereas in C.K.Palli it is 
Problem of finance. The correlation value between the problems of two mandals is 0.838101 it means that there is moderate degree 
of coreelation exists between the problems of two mandals.
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Nature of Business Activities Preferred by Women in Dharmavaram & C.K.Palli
Table 9:

Natureof Business 
activities preferred

Dharmavaram C.K.Palli
Respondents Percentage Respondents Percentage

Business 25 25 20 20
Tailoring 15 15 25 25
Bakery 13 13 10 10
Handicraft Items 17 17 20 20
Saree weaving 30 30 25 25
Total 100 100 100 100

Inference:
In Dharmavaram mandal women are preferring to do Saree weaving but in the casse of C.K.Palli the women are preferring both 
Tailoring ans Saree weaving as their profession

Problems Faced By Women Entrepreneurs
Basic problems faced by women entrepreneurs are listed below: 

Male dominated society• 
Mobility• 
Lack of financial support• 
Low risk bearing capacity• 
Marketing problems• 
Family tie ups• 
Low faith of creditors• 
Credit worthiness• 
Limited managerial ability • 
Lack of education • 
Lack of self confidence • 
Obsolescence of technology & resulting increase in cost of • 
production 
Lack of entrepreneurial aptitude • 

Findings
In both of the mandals the women entrepreneurs belong to 1. 
the age of 21-30 
There is high rate of illiteracy in both mandals2. 
In C.K.Palli most of the women entrepreneurs are married 3. 
where as in Dharmavaram most of the women entrepreneurs 
are divorced
The income earning range is more in Dharmavaram compared 4. 
to the income earning range of women entrepreneurs in 
C.K.Palli and their correlation is -0.18107
The major reason to start business in both the mandals is 5. 
their family respponsiblity in order to help their there are 
becoming as entrepreneurs
The major motivators for starting business by women are their 6. 
family members from this we can say that the family members 
are providing support to become entrepreneurs through this 
they have been showing interest to join in SHGs.
Majority of women preferred weaving of sarees as their 7. 
profession as the District is famous for that

Suggestions For The Growth Of Women Entrepreneurs 
Right efforts from all areas are required in the development 
of women entrepreneurs and their greater participation in the 
entrepreneurial activities. The following measures are suggested 
to empower the women to seize various opportunities and face 
challenges in business. 
There should be a continuous attempt to inspire, encourage, 
motivate and co-operate women entrepreneurs. 

An Awareness programmed should be conducted on a mass 1. 

scale with the intention of creating awareness among women 
about the various areas to conduct business. 
Attempts should be there to enhance the standards of 2. 
education of women in general as well making effective 
provisions for their training, practical experience and 
personality development programmers, to improvise their 
over-all personality standards. 
Self help groups of women entrepreneurs to mobilize resources 3. 
and pooling capital funds, in order to help the women in the 
field of industry, trade and commerce can also play a positive 
role to solve this problem. 
International, National, Local trade fairs, Industrial 4. 
exhibitions, seminars and conferences should be organized 
to help women to facilitate interaction with other women 
entrepreneurs. 
Women in business should be offered soft loans & subsides 5. 
for encouraging them into industrial activities. The financial 
institutions should provide more working capital assistance 
both for small scale venture and large scale ventures. 

Entrepreneurship is not a bed of roses to women. Women 
participation in many kinds of economic activities to complement 
to their family income, their participation in no way reduces their 
family duties. The task of women has become more tedious and 
full of challenges. Let us all make efforts to help women rediscover 
her. 

Conclusion
From my study I have came to know that the functioning of 
SHGs in Dharmavaram and C.K.Palli are average. Still some of 
the women are not showing interest to become as entrepreneurs 
because of their environment which they have grown. The funds 
from the governments are not really reaching to the target group 
which they are granted for. However, there is a change in the mind 
set of the family members in supporting the children to become 
entrepreneurs.
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